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How do you attract students by sending the right
message about your school to the right audience?

Video from David Kinnaman

Background and Objectives
In 2015, ACSI partnered with Barna Group to take a critical look at the current
landscape of K-12 education and the factors impacting school choice, particularly as
they pertain to private Christian schools.
Understanding that faith engagement, U.S. culture, and schools are shifting over time,
this comprehensive study focuses on current and prospective ACSI parents to help
understand the decision-making practices and influences of parents within this
changing landscape.

Prospective parents
• How do prospective parents (any who would be open to Christian schooling)
choose schools?
• What do they value, and what are their perceptions of different school types?

ACSI parents
• What are the motivations/barriers for parents who choose Christian
education?

Parents’ Goals for Education
53%

Strong principles and values

68%
33%

Love for God and people

65%
47%

Wisdom (ability to apply…
21%

Faithfulness and obedience to God

54%
46%*

Leadership skills and abilities
17%

Spiritual maturity

Practical life skills
Increased opportunities in life

51%
45%

29%

Fulfilling career

22%

Good relationships

22%
22%

12%

Financial success
Increased social status or mobility

33%
32%

Independence from parents

10%
4%*
1%

52%

36%

19%

Discovery of calling or purpose

60%

38%
29%*

Prospective Parents
28%
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Rank Order of Factors in Choosing Schools
Prospective Parents N=400

Current ACSI Parents N = 971

Safe environment

94%

Safe environment

98%

Teachers who really care about their students

91%

Teachers who really care about their students

98%

Academic excellence

88%

Academic excellence

95%

Prepares my child for college

83%

Accessible teachers

94%

Accessible teachers

81%

Intentional about developing children’s character

94%

Affordable

79%

Prepares my child for college

93%

Intentional about developing children’s character

73%

School community that aligns with my personal beliefs & values

84%

Accessible location

68%

Other students are a good influence on my child

83%

Other students are a good influence on my child

62%

Intentional about children’s spiritual formation

82%

Modern technology

61%

Affordable

71%

Up-to-date facilities

57%

Smaller class sizes

63%

Extra curricular activities

49%

Extra curricular activities

55%

School community that aligns with my personal beliefs & values

49%

Modern technology

55%

Smaller class sizes

49%

Community involvement

47%

Community involvement
40% Athletic programs
* Colors show significant movement up or down between the prospective and ACSI importance lists

46%

Athletic programs

38%

Accessible location

44%

Schedule that is convenient for parents

34%

Up-to-date facilities

43%

Prospective Parent Perceptions of
Christian Schools vs. Importance
•
•

The upper right quadrant are the factors in choosing a school which are not only important
to parents, but private Christian schools are rated highly in these factors.
Those in the lower left corner are factors that parents do not rate highly for private
Christian schools; however they are also not that important when parents are making
school decisions.

Current ACSI Parent Perceptions of Their
School vs. Importance
•
•

The upper right quadrant are the factors in choosing a school which are not only
important to ACSI parents, but they rate their ACSI schools highly in these factors.
Those in the lower left corner are factors that ACSI parents do not rate highly for their
ACSI school; however they are also not that important when parents are making school
decisions.

What Role Do Values Play?
Prospective Parents

•

Character development is in the top
7 factors in their choice of schools

•

Spiritual formation is less
important, being essential for only
26% of the prospective parents

•

•

Christian Values: Most prospective
parents do not have as strong of a
conviction about teaching Christian
values at school with only 29%
stating they are very important.
Strong Values/Principles was the
most commonly chosen “desired
educational outcome” for the top 5
(53%) for prospective parents

Current ACSI Parents

•

Character development is in the top 5
factors for current parents in their
choice of schools

•

Spiritual formation is also an
essential factor to 82% of ACSI
parents

•

Christian Values: Most current ACSI
parents state that teaching Christian
values at school is very important
(75%); evangelicals at 87%

•

Strong Values/Principles was the
most commonly chosen “desired
educational outcome” for the top 5
(68%) for current ACSI parents

What are the implications of this research for your
school?

What are the implications of this research?
• Were there any surprises in the data?
• How do these ratings compare to your own local context?

• What are implications of this on marketing communications to
prospective parents?

• For current parents, is your school reaffirming these priorities and
values – both in programs and in communications?
• Are there any implications for admissions?

• Based on impressions of the school types, how might you need to
prepare strategically to maintain current parents' perceptions or
to address perceptions of prospective parents?

